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What Kind of World Will We Live In?
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African Region ● Australia ● Austria ● Belgium ● Brazil ● China ● Canada ●
Chile ● Finland ● France ● Germany ● Greece ● India ● Ireland ● Italy ● Ivory
Coast ● Japan ● Korea ● Kenya ● Malaysia ● Mexico ● Nigeria ● Philippines ●
Saudi Arabia ● Singapore ● Spain ● Thailand ● United States ● United
Kingdom ● United Arab Emirates ● Ukraine ● Vietnam
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6-18 
MONTHS
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Generative AI is: A Revolutionary Technology

97%
PROSUMERS

90%
MAINSTREAM

Generative AI is:  Just a passing fad

3%
PROSUMERS

10%
MAINSTREAM
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91/83 98/83 99/8798/85 99/8996/96 98/97 9/172/171/3 2/151/2 4/42/399/97 1/3



Have you heard of Generative AI tools like: 
Chat GPT, MidJourney, Dall-E Etc... 

94%
PROSUMERS

84%
MAINSTREAM
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94/8391/84 98/9095/81 95/87 99/9694/88 100/97



Have you used Generative AI tools like: Chat 
GPT, MidJourney, Dall-E Etc... 

85%
PROSUMERS

65%
MAINSTREAM

billion visits per month
 on chat.openai.com. 

1.8
million visits per day

60

/  P R O S U M E R  2 0 2 4

76/53 89/59 92/8288/55 94/6993/8687/76 95/81



The ones who will keep their jobs in the future 
will be the ones who master AI

72%
PROSUMERS

60%
MAINSTREAM

63%
GEN Z

61%
BOOMERS

N I N A  S C H I C K ,  A U T H O R  –  
D E E P  F A K E S  A N D  T H E  I N F O C A L Y P S E

of all content online will be created by AI by 2025.  
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@ C Y B E R P R O M P T
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/  P R O S U M E R  2 0 2 4

I'm amazed by the possibilities of 
generative AI

92%
PROSUMERS

70%
MAINSTREAM

84/59 85/55 98/9184/57 96/8293/8389/78

I believe this new wave of AI tools is going to 
shape the future of our society.

72%
PROSUMERS

59%
MAINSTREAM

61/54 72/55 93/7278/59 82/7179/5971/5897/95 73/59



@  M E K U W E L T

FIGHTING CLIMATE CHANGE

64%
PROSUMERS

53%
MAINSTREAM

I'm hopeful AI can help solve the biggest issues of our times by:

ELIMINATING UNEMPLOYMENT

52%
PROSUMERS

42%
MAINSTREAM

REDUCING POLITICAL CONFLICTS

49%
PROSUMERS

39%
MAINSTREAM



I think that generative AI will: 
Help me perform better

89%
PROSUMERS

74%
MAINSTREAM
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86/5984/66 100/9086/23 95/8791/87 87/77

I'm hopeful AI can help reinforce people 
safety

80%
PROSUMERS

68%
MAINSTREAM

70/5768/59 90/8569/50 88/7788/7783/81

PERSONALLY COLLECTIVELY

100/94 93/82



@   A I _ M A D E _ M E _ D O _ T H I S

AI is going to amplify the existing digital divide, between people who 
will know how to use it, and others who won't: 

69%
PROSUMERS

68%
MAINSTREAM

64/6860/61 71/5467/70 68/67 74/7268/64 82/70



I'm frightened by the possibilities of generative AI

21%
MALE

30%
FEMALE

21%
GEN Z

42%
BOOMERS

11%
PROSUMERS

29%
MAINSTREAM

ADOPTION

GENDER

GENERATIONAL

/  P R O S U M E R  2 0 2 4



I hear a lot about AI in the news, but I'm 
not really convinced about its efficiency yet.

28%
PROSUMERS

43%
MAINSTREAM

I don't care if an AI creates a piece of art 
(music, film, painting, writing) as long as I 

find it beautiful and moving.

59%
PROSUMERS

46%
MAINSTREAM

BELIEVERS DOUBTERS BELIEVERS DOUBTERS

ITS EFFECTIVENESS ITS ETHICAL BOUNDARIES



PREACHERS

COUNTRIES
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SKEPTICS

I'm frightened by the possibilities of generative AI
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MAINSTREAM



What’s in it for me? THE NEW AI 
SOCIETY: 

RULES & BARRIERS

What it takes to be an 
AI native brand?
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INDIVIDUAL 
OPPORTUNITY

@   A I _ M A D E _ M E _ D O _ T H I S

Taking our daily lives to 
the next level



1927 19681920

GOLEM
Carl Boese, Paul Wegener

METROPOLIS
Fritz Lang

2004

I ROBOT
Alex Proyas

2001, SPACE ODYSSEY
Stanley Kubrick

2023

LEAVE THE WORLD BEHIND
Sam Esmail
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I'm afraid, in the future, AI could surpass 
human intelligence.

47%
PROSUMERS

55%
MAINSTREAM

May 11, 1997, chess champion Garry Kasparov was defeated by Deep Blue, the 
supercomputer designed by IBM.

/  P R O S U M E R  2 0 2 4

51/5646/5724/43 49/5843/48 44/60 55/59

BELIEVERS DOUBTERS

58/63
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I'm sure Generative AI will be able to 
replace human creativity.

45%
PROSUMERS

40%
MAINSTREAM

J A S O N  A L L E N

Jason Allen's "Space Opera Theatre" - winning the fine arts competition at the 
Colorado State Fair on September 5, 2022.
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42/3341/40 53/3645/41 60/6144/41 50 /49

BELIEVERSDOUBTERS

62/48
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A FEAR FOR OTHERS

I think that generative AI 
will: Destroy my job

11%
PROSUMERS

26%
MAINSTREAM

I'm sure AI will kill a lot of jobs in the 
near future.

51%
PROSUMERS

63%
MAINSTREAM

but not for oneself

/  P R O S U M E R  2 0 2 4

50/6942/63 43/55 57/7145/56 46/67 14/41 16/340/10 14/375/13 9/1354/68 13/2343/52 0/6
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FROM: 
A TECH FEAR

AN INDIVIDUAL 
OPPORTUNITY

Taking our daily lives to 
the next level

/  P R O S U M E R  2 0 2 4
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I think that generative AI will: 
Help me perform better

89%
PROSUMERS

74%
MAINSTREAM

I have already used generative AI tools to: Enhance 
my way of writing and thinking

48%
PROSUMERS

29%
MAINSTREAM



I have already used generative AI tools 
to: Boost my creativity

51%
PROSUMERS

30%
MAINSTREAM4

million images generated by 
AI are produced every day 
using DALL-E.

We are focusing on how AI can assist us in 
the creation of our output, 
not creating the output itself.

Yannick BOLLORÉ - CampAIgn Summer 2023

’’

’’
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I have already used generative AI tools to: 
Make my ideas concrete

42%
PROSUMERS

25%
MAINSTREAM
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A TECH FEAR INDIVIDUAL 
OPPORTUNITY

@   A I _ M A D E _ M E _ D O _ T H I S /  P R O S U M E R  2 0 2 4
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I think the use of AI will make the recruitment 
process more neutral 

and objective to select candidates

78%
PROSUMERS

63%
MAINSTREAM

AI will take away the less interesting tasks of 
my job and help me focus on the most 

interesting parts

87%
PROSUMERS

73%
MAINSTREAM

/  P R O S U M E R  2 0 2 4

81/6480/64 100/8989/65 90/82 90/8670/46 80/53 96/7967/53 85/77 85/8176/72 83/74

More equal recruitments More interesting assignments

89/77 80/64
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I believe this new wave of AI tools is going 
to build a society … Where we work less, 

have more leisure and will be happier

62%
PROSUMERS

41%
MAINSTREAM

I'm hoping AI tools will become more efficient 
very soon, so we don't have to work anymore

40%
PROSUMERS

30%
MAINSTREAM

/  P R O S U M E R  2 0 2 4

36/26 42/30 42/3141/2833/19 48/5642/24 61/39 79/5463/36 70/49 74/6061/49 31/34

Happier workers MORE AVAILABLE TIME

61/39 39/29
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I would love to have generative AI tools implanted in 
my brain to think more quickly.

40%
PROSUMERS

27%
MAINSTREAM
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19/15 48/30 69/5641/24 42/33 67/6636/2830/29
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EDUCATION MEDICINE

@  P H A N T O M . L I M B I C@  T H E V I S U A L D O M E

NO MORE
school failure

No more 
MEDICAL ERRORS

SAFETY

No more THREATS

@  A I _ M A D E _ M E _ D O _ T H I S
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EDUCATION

@  T H E V I S U A L D O M E

NO MORE
school failure

/  P R O S U M E R  2 0 2 4

@  P H A N T O M . L I M B I C @  A I _ M A D E _ M E _ D O _ T H I S
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72
75

72
67

62

55 53 53
49

1

61
57 57

50 50

39 39 37 35

3

0

10

20
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40

50
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80

Prosumer Mainstream

I think as a society, we should push AI innovations to 
improve the following fields:

/  P R O S U M E R  2 0 2 4



It is essential for new generations 
to be trained to master generative AI tools.

88%
PROSUMERS

73%
MAINSTREAM
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84/6678/59 97/6987/62 93/83 98/8994/84

97/82
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I'm afraid teachers today are not skilled enough to 
train their students to properly use Generative AI 

tools.

63%
PROSUMERS

62%
MAINSTREAM

64/5143/51 75/6364/5255/60 69/70 63/68

30/20
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Using Generative AI to complete an exam 
will be normalized very soon.

59%
PROSUMERS

46%
MAINSTREAM

@  T H E A I . C R E A T I V E/  P R O S U M E R  2 0 2 4

66/56

47/29 60/38 75/5346/27 67/5654/5748/45
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MEDICINE

@  P H A N T O M . L I M B I C

No more MEDICAL 
ERRORS

/  P R O S U M E R  2 0 2 4

@  P H A N T O M . L I M B I C@  T H E V I S U A L D O M E @  A I _ M A D E _ M E _ D O _ T H I S
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I think as a society, we should push AI innovations to 
improve the following fields: Medicine

72%
PROSUMERS

63%
MAINSTREAM
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70/6264/53 76/6260/59 79/7166/6061/59

83/70



All doctors should be assisted by AI tools to give a 
better and more informed diagnosis.

77%
PROSUMERS

61%
MAINSTREAM

60/46 72/50 94/6377/50 77/62 87/7669/65

I would trust an AI to perform a surgery on me.

42%
PROSUMERS

27%
MAINSTREAM

31/22 39/24 60/3831/19 54/30 61/4837/28

BELIEVERSDOUBTERS
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AI is going to become a tool to increase 
our life expectancy

70%
PROSUMERS

52%
MAINSTREAM

52/40 72/45 83/6168/45 88/70 83/7269/60

85/58
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SAFETY

@  A I _ M A D E _ M E _ D O _ T H I S

No more CRIMES
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I'm hopeful AI can help reinforce
people safety.

80%
PROSUMERS

68%
MAINSTREAM
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68/59 70/57 83/8169/50 90/8588/7788/70

93/82
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I believe this new wave of AI tools is going to build a 
society … Where we will be safer 

thanks to predictive analysis of crime

66%
PROSUMERS

42%
MAINSTREAM

M I N O R I T Y  R E P O R T  -  2 0 0 2

/  P R O S U M E R  2 0 2 4

57/30 70/28 94/6369/3367/46 79/6171/52

VN

93/82
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@  A I _ M A D E _ M E _ D O _ T H I S@  P H A N T O M . L I M B I C
@  T H E V I S U A L D O M E
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@ A I _ N E X T G E N E R A T I O N 8
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I'm concerned that Generative AI tools are now in 
the hands of private companies.

54%
PROSUMERS

58%
MAINSTREAM

53/56

50/64 51/61 60/5053/6437/51 65/76 68/58
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I believe this new wave of AI tools is going to 
build a society … Where our data will always be 

scrutinized

69%
PROSUMERS

67%
MAINSTREAM

GIVE UP DATA

I have concerns about the ethical implications of Generative 
AI: Because it's going to ruin our autonomous decision-

making

47%
PROSUMERS

58%
MAINSTREAM

52/67 52/6943/49 55/6332/46 48/68

GIVE UP CONTROL

70/6859/59 72/6457/70 82/8166/6058/60
48/60

74/69 47/60
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I have concerns about the ethical implications of 
Generative AI: Because it’s replicating biases we all 

have as human.

46%
PROSUMERS

52%
MAINSTREAM

42/51 48/5825/35 44/5840/47 64/5663/59

I believe this new wave of AI tools is going to 
build a society … Where lots of people will be 

unemployed

42%
PROSUMERS

53%
MAINSTREAM

42/58 45/5736/43 44/58 49/5248/5748/56

45/59 16/14
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I think governments should regulate the 
use of Generative AI.

76%
PROSUMERS

68%
MAINSTREAM

/  P R O S U M E R  2 0 2 4

I believe that Europe, in collaboration with its partners, should 
lead the way towards a new global framework for AI, based on 
three pillars: safeguards, governance, and innovation 
guidance.
Ursula von der Leyen - President of the European Commission.

76/7669/63 95/7574/7269/60 81/7977/70

92/78
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I think governments should rely on Generative AI 
tools to become more efficient.

68%
PROSUMERS

47%
MAINSTREAM

58/36 61/36 91/5751/35 83/65 84/72

@ T H E V I S U A L D O M E

64/60

86/65



3
 

-
 

W
H

A
T

 
I

T
 

T
A

K
E

S
 

T
O

 
B

E
 

A
N

 
A

I
 

N
A

T
I

V
E

 
B

R
A

N
D

?

@  J O O O O . A N N /  P R O S U M E R  2 0 2 4



AI TO PUSH customer 
experience FURTHER.
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AI & THE FUTURE 
OF CREATIVITY

1. 2. 



3
 

-
 

W
H

A
T

 
I

T
 

T
A

K
E

S
 

T
O

 
B

E
 

A
N

 
A

I
 

N
A

T
I

V
E

 
B

R
A

N
D

?

Brands should use generative AI to make my customer experience 
more efficient and more seamless.

82%
PROSUMERS

60%
MAINSTREAM

73/43 78/51 96/7283/53 90/73 92/86

66%
GEN Z

53%
BOOMERS

/  P R O S U M E R  2 0 2 4

“Everyone will have an AI-powered personal assistant
withing 5 years – whether they work in an office or not:
they will utterly change how we live.”
- Bill Gates

87/74

96/79
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When it comes to customer service, I prefer talking 
to a human rather than an AI

73%
PROSUMERS

74%
MAINSTREAM

70%
GEN Z

86%
BOOMERS

AI will provide customer service 
availability 24/7

89%
PROSUMERS

75%
MAINSTREAM

80%
GEN Z

66%
BOOMERS

The AI assistant has had 2.3 million 
conversations, two-thirds of Klarna’s 

customer service chats

“17% of holiday sales this year
were influenced by AI”
Matt Marcotte, SVP, Industry Go To Market, Salesforce 
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/  P R O S U M E R  2 0 2 4

“Pi is a personal AI designed to be a supportive and friendly companion.”

Brands should use generative AI to personalize 
products and services to my tastes

85%
PROSUMERS

66%
MAINSTREAM

I would trust an AI to recommend me some products 
that would fit my needs.

80%
PROSUMERS

59%
MAINSTREAM
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CONVERSATIONAL 
COMMERCE

PREDICTIVE COMMERCE
COMPANION 
COMMERCE

/  P R O S U M E R  2 0 2 4
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AI & THE FUTURE 
OF CREATIVITY

1. 2. 

AI TO PUSH customer 
experience FURTHER.
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I'm able to see the difference between content 
created by an AI and content created by people.

58%
PROSUMERS

43%
MAINSTREAM

60%
GEN Z

30%
BOOMERS

32/29 57/46 80/7454/38 61/46 75/5258/52

Find THE AI-generated photos

@  N H U  X U A N  H U A  &
 V I M A L A  P O N

@  B R U C E  E E S L Y  @  B E R I S T A I N  A N D O N I @  M A R I K A _ I N

1 2 3 4

81/63
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I'm able to see the difference between content 
created by an AI and content created by people.

58%
PROSUMERS

43%
MAINSTREAM

60%
GEN Z

30%
BOOMERS

32/29 57/46 80/7454/38 61/46 75/5258/52

Find THE AI-generated photos

@  N H U  X U A N  H U A  &
 V I M A L A  P O N

@  B R U C E  E E S L Y  @  B E R I S T A I N  A N D O N I @  M A R I K A _ I N

1 4

81/63
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I don't care if an AI creates a piece of art (music, 
film, painting, writing) as long as I find it 

beautiful and moving.

59%
PROSUMERS

46%
MAINSTREAM

48%
GEN Z

46%
BOOMERS

49/35 61/41 72/6753/46 67/40 68/55 73/61

63/52
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FIGHT BIASES
CREATE EMPOWERMENTPROTECT  INTELLECTUAL 

PROPERTY
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• The breakthrough of GenAI has convinced Prosumers that it’s a massive revolution and they
should jump on the bandwagon or be left out

• GenAI is seen as the new MessAIh, able to solve problems humans can’t solve. A new cult that
will create a divide between believers and doubters

• GenAI may be frightening for others but not for oneself: it’s seen as a way to become more
productive, more creative, and could ultimately free us from labor

• The GenAI revolution could help us build a “zero risk” society, but this society comes with a cost:
privatization of our lives, less freedom, and a more unequal society

• Building an AI-native brand means:
• More efficiency and seamlessness in the customer experience
• Pushing creativity further while protecting an ownable tone of voice



GEN.     I
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